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Distracted Driving

Why?

Music

Changing Stations/Media

Rocking Out Too Hard
Music Too Loud

Fatigued

Kids

Fear Of Missing Out

Phones

Social Media

Facebook

Instagram

Twitter

Snapchat

Whats App
Talking
Texting
Gaming

Personal Care

Makeup
Shaving
Brushing Teeth

Vaping

Lost Navigation/GPS Issues
Anxiety

Nature
Weather

Insects

Medical Emergency Seizure

Heart Attack

Stroke

Visibility
What?

Death

Injury

Lawsuits

Tickets/Fines

Jail Time

Medical Bills

Car Repair

Property Damage

Who?

Pets

Humans

Grandparents

Parents

Children
Business People

Multiple Devices
Meetings
Always Late

Pedestrians

Disabled Drivers

Bicyclists

Motorcycle Riders

Daydreamers

Truck Drivers

Sick People

Professional Drivers

Uber/Lyft

Taxis

Delivery Service

When?

Weather
Inclement

Nice

Holidays

Christmas

Thanksgiving

Halloween

4th of July
Running Late

Road TripsFatigue

Repetition

WorkingUber/Lyft

Delivery

Emergencies
Bathroom
Sick Child

Injured Loved One

Time Of DayEarly Morning

Afternoon/Lunch

Evening

Where?

Parking Lots

Malls
Schools

Businesses

Roads

Arterials

Highways

Narrow Roads

School Zones

Toll Booths

Tunnels

Mountain Passes

Scenic Areas

Rest Stops

Stop Lights

Home
Driveway
Garage

Phase 1: Brainstorming

There was a brainstorming phase that I initially went through with my 
fellow classmates in developing the distracted driving ad-campaign. 
Research was necessary in assessing existing distracted driving ads, as 
well as the creation of a mind map. The mind map was  amazingy useful 
in narrowing down the target audience who the ad campaign would 
appeal to. 
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Ad Campaign DevelopmentAd Campaign DevelopmentAd Campaign DevelopmentAd Campaign Development

Emoji Design 
Concept: “Death”

Emoji Design 
Concept: “Injury”

Emoji Design 
Concept: “Distress”

Emoji Design 
Concept: “Money”

After brainstorming I settled on 
going with a statistical theme for 
my ad-campaign. This worked 
with my lack of artistic abilities in 
regards to design software and 
allowed me to focus on creating 
a more consistent ad-campaign 
overall. After sorting out the sta-
tistics based approach, my ideas 
were put to paper in the form of 
rough sketches in a visual jour-
nal. Out of these sketches a final 
ad-campaign theme came to me, 
it had become obvious that what 
was needed were…Emoji! 

Phase 2: Concept Generation

Ad Campaign Development

Inital infographic sketch, before emoji were 
introduced.
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EMOJI EXAMPLES

DISTRACTED DRIVING AD-CAMPAIGN
 STYLE GUIDE #1 - EMOJI THEME

1 2 3 4 5 6

COLORS

FONTS

1. HELVETICA
2. HELVETICA LIGHT
3. HELVETICA BOLD
4. HELVETICA LIGHT OBLIQUE

Phase 3: Style

The above style board was created to make the overall design and style 
of the emoji ad-campaign consistent. The colors, fonts, and emoji were 
combined with a basic Swiss-style design. With the style defined I was 
able to focus on the ad-campaign initial design and layout.
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Phase 4: Development Emoji Ad Concept Design

After creating the style guide 
came the development phase 
of the ad-campaign. After 
creating an inital layout to be 
used as a template for my 
final product (pictured right), 
concept ads were created 
and presented to our peers. 
After the presentation I was 
suprised to hear that I was 
actually on the right track 
after having plenty of doubts 
as to what direction I was 
going in regards to these ads. 

900 Square Inches

Radius = ~6.25 in
Area = ~122.5 in

80 Square inches

80 Square inches

Total Area 
282.5 in 
~32%

Don’t be a statistic.

Nine persons in America are killed 
everyday as a result of distracted 
driving.
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900 Square Inches

Radius = ~6.25 in
Area = ~122.5 in

80 Square inches

80 Square inches

Total Area 
282.5 in 
~32%

More than 1000 people are injured 
everyday due to a distracted dr iver.

Don’t be a statistic.
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Emoji Ad-Campaign Poster Design #1 - “Death” Emoji Ad-Campaign Poster Design #3 - “Injury”
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A felony charge 
stemming from 
texting while driving 
could cost from $5k 
to $30k.

Don’t be a 
statistic.
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Phase 5: Final Design

900 Square Inches

Radius = ~6.25 in
Area = ~122.5 in

80 Square inches

80 Square inches

Total Area 
282.5 in 
~32%

Don’t be a statistic.

Nine persons in America are killed 
everyday as a result of distracted 
driving.
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In regards to the final design, I mostly am very 
happy with it. It’s simple, and “effective” in my 
mind, but I do feel like there are a few things 
that could be improved in my design. Something 
for instance, that would allow them to look a bit 
more professional in regards to typography and 
illustration. It just feels like what I’ve created 
right now is almost too “flat” and unexciting.

If I could have or would have changed anything 
it would have been my “slogan.” I have a re-
ally hard time with coming up with something 
that sounds clever or catchy that I don’t feel is 
cheesy as be all…”Don’t be a statistic,” isn’t 
very original, but it gets the point across.
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Don’t be a 
statistic.

More than 
1000 people 
are injured 
everyday due 
to a distracted 
driver.
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A felony charge 
stemming from 
texting while driving 
could cost from $5k 
to $30k.

Don’t be a 
statistic.
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Don’t be a statistic.

Nine persons in America are killed 
everyday as a result of distracted 
driving.
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